Wenger Uses New Analysis Tool to Pick
UEFA EURO 2008 Winners
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Arsene Wenger believes World Champions Italy and his own country France are behind the likes of Spain, Portugal and Germany as
he looks ahead to the finals next summer.

PR9.NET January 07, 2008 - London, UK The Arsenal manager has studied the teams closely in his role as an ambassador for the
Castrol Performance Index a new scientific system which analyses the performances and effectiveness of players in the tournament.

The World Champions were in a tough group, where Scotland threatened to ruin their qualification campaign, but the Azzurri
eventually qualified top ahead of France in Group B.

Wenger said: "The statistics can't tell you for certain who will win it but what the Castrol Performance Index gives you is the potential
of each team.”

"At UEFA EURO 2008™, managers will need to be influenced by concrete measures, not just opinion. That's why the Castrol
Performance Index is such a fantastic tool."

"Looking at it now, | feel teams like Spain and Portugal have massive potential, for me personally. Germany as well looks like they
have found some good stability. After that it is difficult to predict. You would always say Italy who are mature and tactically intelligent,
but | feel they are a little bit behind."

The Castrol Performance Index uses a mathematical formula which evaluates all player actions during a match in terms of how they
either assist or prevent a goal. It also weights its score by taking into account the strength of the opposition and the time in a game
the player's actions occurred.

"The official launch of the Castrol Performance Index is exciting news for football fans because we believe it will take them under the
bonnet of football in a way they have not been able to do before," explained Caroline Topping, Communications manager.

"Up until now, this level of football analysis has only been available to those within the game, such as coaches and players. We
believe the Castrol Performance Index will help interpret the data to not only enhance fans' understanding of the game, but also their
enjoyment."”

The full list of Castrol Performance Index scores for the 14 teams who played in the UEFA EURO 2008™ Quialifying Groups is
accessible since December 1st 2007 on a new website http://www.castrolindex.com Castrol has created to host the data. Fans
visiting the site can see how the players of all the teams rank against each other. It shows who rates as the best goalkeepers,
defenders, midfielders, strikers and ultimately teams so far.

"l use statistics in every game," explains Wenger, who leads a high profile group of Castrol ambassadors, including Ottmar Hitzfeld,
Emilio Butragueno and Pierluigi Collina. "I'm a little bit addicted to data. Statistics are like a universal language for football managers
and players alike because everybody can use them to make a point - statistics don't usually lie when it comes to a player or a team's
performance.

"A football match is played by 22 players but you only have two eyes to observe everything so the data available has become critical.
The Castrol Performance Index will be very useful for fans because they will no longer just be relying on the views of pundits and
presenters. Instead, Castrol will be giving them access to clear graphics and statistics to judge player and team performances
objectively."

Research* of football fans across Europe done by Castrol earlier this year, showed that 60% said their appetite for football
performance data and in-depth analysis had increased since the last European Championships in 2004.

"When we started looking at a football property we were made aware of football fans' increasing appetite for data," said Vijay Solanki,
European Marketing Services Manager. "Data tells the story of the game — of the speed, efficiency and economy of the players.

Analysing it can help to improve performance and that fits very well with the type of approach we'd use to develop different lubricants
for motor vehicles."

"The fans and the media will be better informed than ever.”
* Source: Castrol Football Fans Study 2007
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About Castrol UK and Ireland Motor oils and lubricants

Castrol (http://www.castrol.co.uk) is part of BP and is the market and technical leader for specialised industrial lubricants and
automotive lubricants for the retail consumer. Castrol is the market leader in marine lubricants and a key player in the aviation and
commercial vehicles market. It is also the third largest marketer of lubricants worldwide.

Castrol's sponsorship of UEFA EURO 2008 is the biggest in the company's 100-year history and an important element of the brand
and product range re-launch announced at the Geneva Motor show earlier this year. It will help Castrol modernise its brand to deliver
even more powerful and relevant offers for its consumers, which include a simplified product range and new technology benefits.
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